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In order to effectively leverage these tools ... invest in the technology they need today and in the future. Data analytics and predictive models can help credit unions see how emerging economic ...
How Does Leveraging Data Help Serve Members?
People analytics is a critical component to improving the full employee life cycle, but many businesses are not using it to its full advantage. Here, Prof. V. Charles, Chief Analytics Officer and ...
Five ways HR can better leverage people analytics
Leveraging data to inform direct marketing campaigns (both direct mail and digital) is more important than ever, and savvy marketers are using advanced analytics to target audience segments right down ...
Why Leveraging Data is Key to Driving Direct Marketing ROI
EUR/JPY navigates the lower end of the range above 130.00. Further upside should not be ruled out in the near term. The weekly leg lower in EUR/JPY seems to have met some contention in the vicinity of ...
EUR/JPY Price Analysis: Another move to 129.50 stays on the table
During the 41st annual User Conference, Esri, the global leader in location intelligence, announced the recipients of the prestigious President's Award, Enterprise GIS Award, and Making a Difference ...
Esri Awards GIS Users for Improving Social, Environmental, and Economic Outcomes
The organizations that publish the most meaningful indicators, the ones that carry the greatest impact in the markets, are the US Bureau of Labor Statistics, the US Bureau of Economic Analysis ... The ...
Economic calendar
The security industry is slowly undergoing what appears to be the next major shift in technology – transitioning computing and storage resources to the cloud. The case to offload certain software ...
Tech Trends: The Economics of Cloud Video Storage
The North Central Massachusetts Chamber of Commerce released the first Regional Economic Development Plan in 25 years on Monday outlining an extensive economic development strategy focused on unifying ...
North Central chamber suggests major economic development strategy to unify region
Decisive Markets Insights has developed a dedicated section for prominent companies in the Medical Gases Market that provides information on their revenue drivers, product innovation, and challenges ...
Medical Gases Market Size, Share, Analysis, Future Trends, Newest Improvements, Development and Key Players -BeaconMed s, Air Liquide
The report analysis also helps to achieve competitive leverage, by acquiring and preserving the global ... The report aims to provide an additional illustration of the latest scenario, economic ...
Global Airport Design Market 2021 Key Players Analysis, Segmentation, Industry Size, Growth, Trend and Forecast by 2026
The team also invested heavily in its platform by adding new data analytics, data training and aggregation capabilities designed to help organizations fully leverage data on the ... data security and ...
Data Analytics Platform, Opaque, Raises $9.5 Million Seed from Intel Capital and Race Capital to Unlock Encrypted Data with Machine Learning
Decisive Markets Insights has developed a dedicated section for prominent companies in the Menstrual Cups Market that provides information on their revenue drivers, product innovation, and challenges ...
Menstrual Cups Market Size, Growth Opportunities, Strategy Analysis, Product Portfolio, Key Players -Lunette Menstrual Cup, The Keeper Inc.
According to MarketsandResearch.biz, the latest report titled Global Pneumatic Seal Market 2021 by Manufacturers, Regions, Type and Application, Forecast to 2026 helps the firms in getting a ...
Global Pneumatic Seal Market 2021 Strategic Market Growth, Key Manufacturers and Industry Demand Analysis to 2026
For many organisations data analytics has been improving business operation efficiency, optimizing processes, diminishing rate of human failures, market growth and customer retention. According to ...
Data analytics has helped this insurer make drastic performance improvements
The economic ... of AI analytics. No longer does an enterprise’s physical scale translate to margins through procurement and operations. Instead, forward-leaning organizations are leveraging ...
How to Deploy and Scale AI Analytics Across Your Enterprise
"The GVW partnership marks a continuation of our strategy to enable manufacturers to generate, capture and leverage their process analytics knowledge in new and unique ways that ultimately best ...
Northwest Analytics Partners with Global Value Web to Accelerate Digital Transformation
Sri Manchala, the Chairman and CEO of Trianz — a global digital transformation consulting and technology services firm — has been recognized among the " Most Inspiring CEOs of 2021 " by The Economic ...
Sri Manchala Recognized Among the Most Inspiring CEOs of 2021 by The Economic Times
These companies like Spacelens are leveraging blockchain technology to ... Benzinga's Cryptocurrency market coverage, in-depth coin analysis, data, and reporting.
Spacelens: Leveraging Blockchain In E-Commerce
The latest economic analysis for the country says the COVID ... mobilize humanitarian support to prevent increasing fragility and leverage private financing where possible to stimulate growth ...
Zimbabwe Economic Update: COVID-19 Further Complicates Zimbabwe’s Economic and Social Conditions Latest Issue: June 2021, Issue 3
Rounding out mid-June will be a mix of economic reports and earnings. Plenty of manufacturing data will be highlighted this week, as well as housing. Wednesday will bring announcements from the ...

The Grateful Dead-rock legends, marketing pioneers The Grateful Dead broke almost every rule in the music industry book. They encouraged their fans to record shows and trade tapes; they built a mailing list and sold concert tickets directly to fans; and they built their business model on live concerts, not album sales. By cultivating a dedicated,
active community, collaborating with their audience to co-create the Deadhead lifestyle, and giving away "freemium" content, the Dead pioneered many social media and inbound marketing concepts successfully used by businesses across all industries today. Written by marketing gurus and lifelong Deadheads David Meerman Scott and Brian
Halligan, Marketing Lessons from the Grateful Dead gives you key innovations from the Dead's approach you can apply to your business. Find out how to make your fans equal partners in your journey, "lose control" to win, create passionate loyalty, and experience the kind of marketing gains that will not fade away!
With the rise of web 2.0 and social media platforms taking over vast tracts of territory on the internet, the media landscape has shifted drastically in the past 20 years, transforming previously stable relationships between media creators and consumers. The Social Media Reader is the first collection to address the collective transformation with
pieces on social media, peer production, copyright politics, and other aspects of contemporary internet culture from all the major thinkers in the field. Culling a broad range and incorporating different styles of scholarship from foundational pieces and published articles to unpublished pieces, journalistic accounts, personal narratives from blogs,
and whitepapers, The Social Media Reader promises to be an essential text, with contributions from Lawrence Lessig, Henry Jenkins, Clay Shirky, Tim O'Reilly, Chris Anderson, Yochai Benkler, danah boyd, and Fred von Loehmann, to name a few. It covers a wide-ranging topical terrain, much like the internet itself, with particular emphasis on
collaboration and sharing, the politics of social media and social networking, Free Culture and copyright politics, and labor and ownership. Theorizing new models of collaboration, identity, commerce, copyright, ownership, and labor, these essays outline possibilities for cultural democracy that arise when the formerly passive audience becomes
active cultural creators, while warning of the dystopian potential of new forms of surveillance and control.
First published in 2002. Routledge is an imprint of Taylor & Francis, an informa company.
A brand new textbook with an innovative and exciting approach to marketing strategy. Moving away from the outdated 4Ps model to a new approach that reflects real-world companies responding to a differing and dynamic customer base. Research-based and action-orientated, it equips students with the tools to succeed in today's competitive
markets.
The Internet has so entirely transformed virtually all aspects of everyday life that it seems almost impossible to assess its impact. Here, 19 esteemed scholars from around the world tackle the topic from different angles. Manuel Castells, David Gelernter, Juan Ignacio Vazquez, Evgeni Morozov, Mikko Hypponen, Yochai Benkler, Federico
Casalegno, David Crystal, Lucien Engelen, Patrik Wikstrom, Peter Hirshberg, Paul DiMaggio and Edward Castronova address such matters as the "Internet of things"; the sociology of the Internet; cybercrime and Internet security; the future of work; the Internet and urban-rural sustainability; the "Worldstream and the Cybersphere"; gaming
and society; the Internet's influence on languages and new economic systems; the massive changes wrought by the net in the music industry; and other aspects of its many cultural, social and political ramifications.
This groundbreaking book provides you with the skills and resources necessary to build web applications for Twitter. Perfect for new and casual programmers intrigued by the world of microblogging, Twitter API: Up and Running carefully explains how each part of Twitter's API works, with detailed examples that show you how to assemble
those building blocks into practical and fun web applications. You'll also get a complete look at Twitter culture and learn how it has inspired programmers to build hundreds of tools and applications. With this book, you will: Explore every component of a Twitter application and learn how the API responds Get the PHP and MySQL code
necessary to build your own applications, with explanations of how these ingredients work Learn from real-world Twitter applications created just for this book Discover the most interesting and useful Twitter programs--and get ideas for creating your own--with the book's Twitter application directory Twitter offers a new way to connect with
people on the Internet, and Twitter API: Up and Running takes you right to the heart of this technology. "Twitter API: Up and Running is a friendly, accessible introduction to the Twitter API. Even beginning web developers can have a working Twitter project before they know it. Sit down with this for a weekend and you're on your way to
Twitter API mastery."--Alex Payne, Twitter API Lead "Twitter API: Up and Running is a very comprehensive and useful resource--any developer will feel the urge to code a Twitter-related application right after finishing the book!"--The Lollicode team, creators of Twitscoop
The entertainment industry has long been dominated by legendary screenwriter William Goldman’s “Nobody-Knows-Anything” mantra, which argues that success is the result of managerial intuition and instinct. This book builds the case that combining such intuition with data analytics and rigorous scholarly knowledge provides a source
of sustainable competitive advantage – the same recipe for success that is behind the rise of firms such as Netflix and Spotify, but has also fueled Disney’s recent success. Unlocking a large repertoire of scientific studies by business scholars and entertainment economists, the authors identify essential factors, mechanisms, and methods that help
a new entertainment product succeed. The book thus offers a timely alternative to “Nobody-Knows” decision-making in the digital era: while coupling a good idea with smart data analytics and entertainment theory cannot guarantee a hit, it systematically and substantially increases the probability of success in the entertainment industry.
Entertainment Science is poised to inspire fresh new thinking among managers, students of entertainment, and scholars alike. Thorsten Hennig-Thurau and Mark B. Houston – two of our finest scholars in the area of entertainment marketing – have produced a definitive research-based compendium that cuts across various branches of the
arts to explain the phenomena that provide consumption experiences to capture the hearts and minds of audiences. Morris B. Holbrook, W. T. Dillard Professor Emeritus of Marketing, Columbia University Entertainment Science is a must-read for everyone working in the entertainment industry today, where the impact of digital and the use of
big data can’t be ignored anymore. Hennig-Thurau and Houston are the scientific frontrunners of knowledge that the industry urgently needs. Michael K lmel, media entrepreneur and Honorary Professor of Media Economics at University of Leipzig Entertainment Science’s winning combination of creativity, theory, and data analytics
offers managers in the creative industries and beyond a novel, compelling, and comprehensive approach to support their decision-making. This ground-breaking book marks the dawn of a new Golden Age of fruitful conversation between entertainment scholars, managers, and artists. Allègre Hadida, Associate Professor in Strategy, University
of Cambridge
Over the course of several decades, copyright protection has been expanded and extended through legislative changes occasioned by national and international developments. The content and technology industries affected by copyright and its exceptions, and in some cases balancing the two, have become increasingly important as sources of
economic growth, relatively high-paying jobs, and exports. Since the expansion of digital technology in the mid-1990s, they have undergone a technological revolution that has disrupted long-established modes of creating, distributing, and using works ranging from literature and news to film and music to scientific publications and computer
software. In the United States and internationally, these disruptive changes have given rise to a strident debate over copyright's proper scope and terms and means of its enforcement--a debate between those who believe the digital revolution is progressively undermining the copyright protection essential to encourage the funding, creation, and
distribution of new works and those who believe that enhancements to copyright are inhibiting technological innovation and free expression. Copyright in the Digital Era: Building Evidence for Policy examines a range of questions regarding copyright policy by using a variety of methods, such as case studies, international and sectoral
comparisons, and experiments and surveys. This report is especially critical in light of digital age developments that may, for example, change the incentive calculus for various actors in the copyright system, impact the costs of voluntary copyright transactions, pose new enforcement challenges, and change the optimal balance between copyright
protection and exceptions.
The barriers to entry in your market just vanished. Unexpected competitors are swarming in. Are you ready? You always knew digital was going to change things, but you didn't realize how close to home it would hit. In every industry, digital competitors are taking advantage of new platforms, tools, and relationships to undercut competitors, get
closer to customers, and disrupt the usual ways of doing business. The only way to compete is to evolve. James McQuivey of Forrester Research has been teaching people how to do this for over a decade. He's gone into the biggest companies, even in traditional industries like insurance and consumer packaged goods, and changed the way they
think about innovation. Now he's sharing his approach with you. McQuivey will show you how Dr. Hugh Reinhoff of Ferrokin BioSciences disrupted the pharmaceutical industry, streamlining connections with doctors and regulators to bring molecules to market far faster--and then sold out for $100 million. How Charles Teague and his team
of four people created Lose It!, a weight loss application that millions have adopted, achieving rapid success and undermining titans like Weight Watchers and Jenny Craig in the process. Regardless of your background and industry, you can learn how to be a digital disruptor too. First, adopt the right mindset: Take risks, invest as cheaply as
possible, and build on existing platforms to find the fastest path to solving a customer's problem. Second, seek the "adjacent possible"--the space just next to yours where new technology creates opportunity. That's how Benjamin Rubin and Paolo DePetrillo of Zeo created a $100 sleep monitor that does much of what you'd get from a $3,000
sleep lab visit. Finally, disrupt yourself. Use these tools to make parts of your business obsolete before your competitors do. That's what Tim FitzRandolph did at Disney, creating a game that shot to the top of the app store charts. With the tools in this book you can assess your readiness, learn the disruptive mindset, and innovate rapidly, starting
right within your own business.
In this updated edition of the industry staple, veteran media executive Jeff Ulin relates business theory and practice across key global market segments—film, television, and online/digital—providing you with an insider’s perspective that can't be found anywhere else. Learn how an idea moves from concept to profit and how distribution
dominates the bottom line: Hollywood stars may make the headlines, but marketing and distribution are the behind-the-scenes drivers converting content into cash. The third edition: Includes perspectives from key industry executives at studios, networks, agencies and online leaders, including Fox, Paramount, Lucasfilm, Endeavor, Tencent,
MPAA, YouTube, Amazon, and many more; Explores the explosive growth of the Chinese market, including box office trends, participation in financing Hollywood feature films, and the surge in online usage; Illustrates how online streaming leaders like Netflix, Amazon, Apple, YouTube, Hulu and Facebook are changing the way TV content
is distributed and consumed, and in cases how these services are moving into theatrical markets; Analyzes online influences and disruption throughout the distribution chain, and explains the risks and impact stemming from changing access points (e.g., stand-alone apps), delivery methods (over-the-top) and consumption patterns (e.g., binge
watching); Breaks down historical film windows, the economic drivers behind them, and how online and digital delivery applications are changing the landscape. Ulin provides the virtual apprenticeship you need to demystify and manage the complicated media markets, understand how digital distribution has impacted the ecosystem, and
glimpse into the future of how film and television content will be financed, distributed and watched. An online eResource contains further discussion on topics presented in the book.
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